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316 MILLION USERS 
http://www.statista.com/ 

What’s Up  
With 

Twitter? 
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LISTEN 
I JUST  
WANTED  
TO USE TWITTER  

ALONE 
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http://www.marketgeorgia.org/ 
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ENGAGE 

VS 
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BE HUMAN 
“IF YOU’RE 

NOT 
HAVING FUN 
YOU’RE NOT  
DOING IT 
RIGHT” 
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RECYCLE 
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EXTEND THE STORY 
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SOCIAL MEDIA WITH PURPOSE 
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REACH 

110 minutes 
VS 

18 minutes 
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“There’s lots of room for destinations to use 
Periscope….But Periscope isn’t for cowards, 
you’ve got to have the nerve – and the skill –  
to deal with the challenges of working live.” 
 
-SKIFTTAKE 
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BE BOLD 
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“GumpDay” 
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TIPS FOR PERISCOPE 

1.Go Horizontal (NEW Sept 2015) 
2.Engage with Comments 
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TIPS FOR PERISCOPE 

1.Go Horizontal (NEW Sept 2015) 
2.Engage with Comments 
3.Develop a Regular Schedule 
4.Use the WiFi networks 
5.Emojis for the win 
6.Be Discoverable 
7.Show & Tell 
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DISTRIBUTE 

EXTEND 
THE  
STORY You can save 

your broadcasts 
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Brian V. Matson 
brian@twosixdigital.com 
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