
Important 
Notice

THIS DOCUMENT IS PRIVATE AND CONFIDENTIAL

These materials are confidential, are intended only for the person or persons to whom they have been 
provided and under no circumstances may a copy be shown, copied, transmitted, or otherwise given 
to any person other than the authorized recipient without the prior written consent of Global 
Professional Search, LLC (the “Company”).

These materials are not an offer to sell, or a solicitation of an offer to buy, any securities of the 
Company. Any such offer will be made only pursuant to definitive transaction documents, and only to 
prospective investors who have received and reviewed the Company’s definitive transaction 
documents, and subject to the conditions and restrictions set forth therein.

The information contained herein is preliminary, is provided for discussion purposes only, is only a 
summary of key information, is not complete, and does not contain certain material information about 
the Company, including important disclosures, financial information and risk factors, which are set 
forth in the Memorandum.

Unless otherwise indicated, the information contained herein and in the transaction documents is 
believed to be accurate as of the date it was prepared. No representation or warranty is made as to its 
continued accuracy after such date. The projections, business plans, views expressed in this 
document and in the transaction documents are subject to change without notice. 

Certain information contained herein constitutes “forward-looking statements,” which can be identified 
by the use of forward-looking terminology such as “may,” “will,” “should,” “expect,” “anticipate,” 
“project,” “estimate,” “intend,” “continue,” or “believe,” or the negatives thereof, or other variations 
thereon, or comparable terminology. Due to various risks and uncertainties, including those set forth in 
the transaction documents, actual events or results of the actual performance of the Company may 
differ materially from those reflected or contemplated in such forward-looking statements. 
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Empowering 
People with 
Language.

Gold Medal Winner 
Global Innovation 
Startup Competition at 
the Global Forum

ONVOY



Asian tourist market is fastest growing in the U.S.
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Language remains largest barrier to U.S. travel and customer loyalty 
BUT people want to talk to PEOPLE

TRENDS

Young Asian millennials want a more independent travel experience



On-Demand Language Help

Live, HUMAN 
linguists on a phone 
- via video or audio

Zhang is a Mandarin-
English speaker living 
in San Francisco who 
uses his language 
skills to help others 
and make extra $

Chen is visiting from 
Beijing. She needs 

help asking questions 
while shopping in 

Union Square.

Cashless 
transactions at 
affordable rates
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Language
Assistance 

+ 
Concierge 

Cultural 
Advice

Anytime. Anywhere.



Been frustrated 
asking for directions 
in another country?

There are 7000 languages in the world. 
Don’t be limited by where you go or who you do business with.

Struggled to explain a food 
allergy when you don’t 

speak the local language?

Had questions on 
how to navigate a 

local culture?

Have You Ever…



Destination Management Implications
Language-Concierge

Destinations can provide 
language help to visitors 

wherever they go



Democratization of Language Services
4+ Billion Providers

of the world’s population
is multilingual

`

70% 

• We activate the invisible language workforce

• We provide diverse populations ability to 
earn extra money selling language skills

• We implement user rating systems and 
training for quality control



People Still Prefer to Speak with Other People

WHAT ABOUT MACHINE TRANSLATION?

Devices are still awkward 
and not ubiquitous 

Accuracy in some 
languages is improving, 
but slow in others

Translation tools can’t 
provide any cultural 
nuance or explanation


